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Overview

Storefront travel agencies have faced great challenges in recent years.
Inflation and decreased commissions have changed the way many travel
agencies operate. At the same time, advances in telecommunications
and computer technology have allowed business to be conducted from
any location that has a phone jack and an electrical outlet. All these
factors have contributed to a growing trend within the travel indus-
try—the establishment of home-based travel operations.

As a home-based travel agent, you can sell tours and cruises while
enjoying the freedom of working from your own home. And by focus-
ing on the more profitable areas of travel, you can create a successful
business.

This course will take you through the steps of setting up and market-
ing your home-based travel agency—from creating a business plan to
advertising and promoting your business.

Learning Outcomes

After completing the readings and activities of Home-Based Travel
Agents, you will be able to

• Develop a business plan for your home-based business.

• Select opportunities for profit in the travel industry.

• Establish an efficient office equipped with the technology needed to
conduct your business.

• Develop a marketing plan.

• Recognize the legal and accounting issues you must address as a
home-based travel business.
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